GETTING STARTED WITH THE

Linkedln Company
Pages Report

Analyze performance across your

Company Pages with page-level data.
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View a gpﬁck 5vmrsl'\olr
of your Comfawy Pajc's
cnjaﬂcmaﬁ ac‘HVi‘H.

Are you consistently
sharitg content?
Quickly 9ain sight to
your rubfishiwj behavior
with daily volume.
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LinkedIn Activity Overview
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Audience Growth

AUDIENCE GROWTH, BY DAY Il SPONSORED FOLLOWERS Il ORGANIC FOLLOWERS
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Visualize how your ']va.}::(
efforts—including
Sronsorcd content—
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AUDIENCE GROWTH METRICS TOTALS
Total Followers 245,731 Your Followers

increased by

Sponsored Followers Gained 1,476 (o)
AL.T/0

Organic Followers Gained 5,269 Since Last Month

Total Followers Gained 16,745

Publishing Behavior

POSTS PER DAY Il POSTS SENT
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PUBLISHING METRICS TOTALS The number of posts you

sent increased by

Average Posts per Day 3 3 1 O/
- (o]
. <
Total Posts 92 Since Last Month \

Benchmark your rubfishinj
joals by comparitg to

the previous Hime fcr;od_




Compare impressions to
publishing behavior to
draw conclusions arowtd
how shared content
;mrads audience views,

Impressions

IMPRESSIONS, BY DAY Il IMPRESSIONS
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IMPRESSION METRICS TOTALS

8,004 Total Impressions
increased by

Organic Impressions 136,070 o 8 0/
A o
°

Users Reached 44,789 Since Last Month

Average Impressions per Day

lmpressions iclude visits to your Company
Page and shares viewed by your audience.

Audience Engagement

AUDIENCE ENGAGEMENT, BY DAY W LIKES Il COMMENTS Il SHARES l CLICKS
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Understand how your
audience is interacting

10
with your content .
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ENGAGEMENT METRICS TOTALS
Likes 994

The number of
256 engagements increased by

Comments
o =
20.8%
Shares 427 °
Since Last Month
Clicks 22 !
and if engagement is
Total Engagements 1,699 it 9 7
trending up or down,
Engagements per Follower 48 The number of
engagements per share
decreased by
Engagements per Post 23
v4.5% g
. o
Engagements per Impression 2.08 Since Last Month



Demographics

Senior 6,179 Media & Communications 3,853
Are your T05+5 relevant — ———
to your audience? Use
demographics to Entry-Level 5,189 Marketing 3,834
Mc/érs{'am{ the er“rds
of rofessiotals Manager Sales 2,472
—
(o”owMj your page, tHhen
tailor and +arﬂa+ your
. Director Entrepreneurship 1,384
content for maximum 138
cnjajcvmcM .
Owner 1,365 Business Development 1,254
- -—
Chief X Officer (CXO) 768 Information Technology 1123
- -—
Training 545 Consulting 1,012
- -—
Vice President (VP) 530 Arts and Design 951
- -
Partner 345 Operations 882
- -
Upaid 34 Education 770
. -
Linkedin Stats by Page
Total Follower Shares Impressions Total Engagements
Linkedin Company Page Followers  Increase Sent Impressions  per Share  Engagements  pre Share Clicks
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& Serout Coffee SF 34,425 12% 46 49,000 1.85 389 8 34 . ({OH, is needed.
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