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GETTING STARTED WITH THE

Report Builder

Create custom reports specific to your business needs

and showcase the metrics that matter most.

4

-

sproutsocial



BB Reports Home

Click "uild Rcrorjr” to

start crca‘l'Mj custom

alll Your Reports +

rarorlrs,’

Custom Twitter Report

/-?

Need to access or

Internal Reports
Cross-Channel
Twitter

edit saved rcror+57

Facebook

Custom rcror’(s live

Instagram

under Your llsror’(s.
Linkedin Pages

Customize Branding

Use the Text w;djd'
to aunotate your
custom report—
cxrfam what the data
mears, imclude Ms;sz
M+o wka{' may have
caused spikes or dips,

or share aty other detalils,

Custom Report Title

Description of your custom report.

Qu;ckly send the rc-ror+ to

Build Report

your boss or schedule a
future dc[;vcry to clients with
a variety of e,xfor+ orhows,

Facebook Activity Overview

© 3,746,926 ik 3,246 k 5,456
Total Impressions Total Engagements Link Clicks
LinkedIn Engagement
AUDIENCE ENGAGEMENT, BY DAY M UKES W COMMENTS W SHARES W CLICKS

ENGAGEMENT METRICS TOTALS
Likes 994
The number of
Comments 256 engagements increased by
+0.8%
Shares 427 °
Since Last Month
Other 22
Total Engagements 1,699
The number of
. o .8 engagements per share
ngagements per Follower decreased by
Engagements per Share 23 v 4 50/
. o

H1 H3 H4 H4 Bold ltalic

Here is a description about this section...

Since Last Month

M
Twitter Engagement
ENGAGEMENTS PER DAY W oRerLES Customize

w00 Chart
Engagement Percentage Change
Engagement Rate Table
‘ Engagement Percentage Rate Change

1 14 15 16 17 18 19

Close

ENGAGEMENT METRICS ToraLs
— 2081 The number of engagements
increased by
Retweets 017 o 80/
AV.07%
Since Last Month
Favorites 2,081
Engagements per follower 0.1
The number of impressions per
Impressions per follower 9.4
Tweet decreased by
9ag Y. (o]
Since Last Month
Impressions per Tweet 759.9
Engagements per Impression 0.0

os/012017 osav2017

Easily combine

’ Twitter AppwberTs | R

B3 Facebook W Twitter ™ MSJjL\{'S (rom
RoFILES 3 Facebook ~ 5rrw+ r‘*'ror+5
SPIOUCRMES C2 oy Facabook Aciy Overvew a0r0ss ndworks

Sprout Coffee Suf

Sprou Coffee Co,

Instagram

[ Linkedin

+
+
+
+
+
+
+
+

Audience Growth
Publishing Behavior

and rm(;las to

Top Posts crea + e awi que,
Page Impressions

Video Performance cross-chavmcf
Audtence Engagement

rcrorf

Demographics
Facebook Stats by Page g
Instagram M
Linkedin M
Group v

More v

Cancel

Does your boss odly
care about audience
rowth? |s your client
mterested i t of
rar(orw\iwj content?
Choose rcfor-l' sections
from the widjd’ fic’(cr
}o showcase the data
that is wost imrorhw‘r

to your busitess.

Reorder to showcase
important wetrics first,
or delete sections if
needed.

Custowize each rcfomL
section by sc!cmLMj/
deselecting charts,
tables and Msiers to
focus on the data that
tells your brauds 5+0r7.



GETTING STARTED WITH THE

Engagement
Report

Dig into how well your company is engaging

with Fans and Followers.
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View all rro(;[cs i your
accomt or customize
your rcror{' to meet

your comrm/'s nccc/s_

See how your braud's
cwjach\CH compares

to your peer grovp.

Quickly identify ‘reaks
(or valleys) i ibownd

VMC;SS&jGS.

Dive dc&-re,r ito your
recent respotse rate
and times to wicover

jars M covcmj&..,

or ;mrrovc:/

customer service,

o All Profiles Customize Report

20th 50th 75th 90th

° you rank in the
All Accounts 8t h

Percentile

Response Time

for Response Rate

>

fewer responses Response Rate more responses

. 1,440

Estimated Inbound

1,246

Feb 24 Mar 03 Mar 10 Mar 17 Mar 25 Replies Sent

62%
I I I I I Response Rate
|

Mar 10 Mar 17 Mar 25

Inbound vs. Replies

30
20 II

Feb 24

3

Daily Response Time

750
min

500
min

67min

250 Avg Response Time

min

min

Time Distribution

Under 24 Hours

Under 12 Hours 98%

Under 6 Hours 92%

Under 3 Hours 86%

Under 1 Hours 85%

Under 30 Mins 67%

The hijkar the
rcr‘ccn‘hfq H\c be,'H'cr
you stack up ajaMsJ(

similar frO(ilcs.’

(/‘\

We use a rrorr;c+ar7
alﬂoriﬂw to deterwive
which messages need a
respouse to measure
fhow well you're
engaging. [ndicators
iclude who, what, whex,
where, why, gpesﬁon
marks and more,

Measure and

under stand your socijal
media respotsiveness
so 7/ou caut +rar_l<
]mrrovcma%+.



By Day of Week Compare the

messages you should

have rcsrondcd to
70° 73% 9 84%
‘ o 61% ajaime those you
o - - . - - - y ac+ua”7l d,d
Mon Tue Wed Thu Fri Sat Sun
Response Time -
25 min
Shmin 59 min
81 min 86 min
229 min 244 min
Pinpoint the fimes of By the Hour
day that you need to
from 8 amto 5 pm response rate is 66% from 8 amto 5 pm response rate is 43 min
5{’(;17 ur your

rcsrowsiveﬂcss,..

.50 you cal allocate

! |N|\|®\I“h“ il

resources and manage

work(low acco'”t/Mjf/.



GETTING STARTED WITH THE

Team Report

Gather insights about your team’s

performance on social media.
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W MySproutCoffee ﬁ Sprout Coffee Co v This Month v Export v

Use the frO(ilc r;ckcr Team Report
to analyze team
members o.ssijncd to

Srgd(;c accowts, Replies, by Team Member

ALL HOURS BUSINESS HOURS » OFF HOURS

P

About this Report

o

Total Reply Thread Avg. Reply Median Reply Quickesi Slowest
Profile / Team Member Replies Size Time Time Reply
Use this table to
Darryl V. 31 34 6.6h 36 min 6 min
better evaluate an )
)
ajcﬂ' s resyotse 6 Keenan S. 360 2.3 10.6h 36 min 6 min 96 min
efforts.
e Kristin J. 31 3 6.6h 36 min 6 min 96 min
@ Tiffany B. 22 6 48.2h 36 min 6 min 96 min
Analyze overall Tro{ila
response totals and Replies, by Profile, by Team Member
times...
Total Reply Thread Avg. Reply Median Reply Quickest Slowest
Profile / Team Member Replies Size Time Time Reply Reply
Sprout Coffee Co. . . .
N 6 company Page 31 3.4 6.6h 36 min 6 min 96 min
e Keenan S. 360 23 10.6h 36 min 6 min 96 min
G Darryl V. 31 3 6.6h 36 min 6 min 96 min
@ Tiffany B. 22 6 48.2h 36 min 6 min 96 min
Total Reply Thread Avg. Reply Median Reply Quickest Slowest
Profile / Team Member Replies Size Time Time Reply Reply
Sprout Coffee Co. . X .
N ¥ @MysproutCoffee 31 3.4 6.6h 36 min 6 min 96 min
Q Darryl V. 360 23 10.6h 36 min 6 min 96 min
e Keenan S. 31 3 6.6h 36 min 6 min 96 min
e Kristin J. 22 6 48.2h 36 min 6 min 96 min
Publishing, by Team Member
Team Member Total Posts Daily Avg. Replies Rely to Post Ratio
ublishing focuses on
Fub j Darryl V. 1,169 38.97 697 82% IR
rrccmrhvc (service
AHWOMKCGVMCW+S) amf e Keenan S. 864 218 354 43% mm
rroac+ivé (surfrisa
am{ ‘{d,jk.” W\&SS&jﬂs. e Kristin J. 804 18.74 206 27% M
@ Tiffany B. 602 143 98 13% 1

Use the fubliskmﬂ section to )(ccxr track of which
aje%‘l’s are hamﬂinj this erfc of commutication,

Business Hours are
dynamically calculated
based on each user's
set time zone to
unc/cr5+avld L\ow cack
agent is performing
during their shift.

Had an after-hours
crisis? The Off Hours
filter shows how team
members handed

commutication,

_.and dig into metrics
at the ajen‘l'—!cvcf to
fMTOMJr 0ﬂ>or’ruwi+ics

for ;mrrovcmavt'l'_

Measure how efficient ly’
each ajcmr arrives at
a resolution by tracking
rcr!y thread size.



GETTING STARTED WITH THE

Task Performance
Report

Measure team and user productivity around

the use of Tasks in the Smart Inbox.
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Aualyze users across
70Mr ﬂCCOW’H' (Or a
}eam-wide overview of

rroduc+ivi+7’,

0u;¢k{7 compare how
many tasks are being
assijvwd versus
completed on a daily

basis using the chart.

All Team Members in Your Group

This Month v

About this Report

Task Performance

Assigned vs. Completed

TASKS BY DAY

B ASSIGNED B COMPLETED

40

‘—""’1{’3 4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
SEP
TASKS METRICS TOTALS The number of tasks assigned
increased by
Total Tasks Assigned 922 2 (o)
2+2.4%
Total Tasks Completed 864 Since Last Month

Task Performance by Team Member

Team Member Assigned Completed First Touch Active Task Time Task Resolution Completion Ratio
ﬁ Darryl V. 90 90 58 min 38 min 38 min 100%
e Keenan S. 52 31 6.6h 59 min 89 min 62% .
e Kristin J. 90 47 10.6h 88 min 40 min 51%
a Tiffany B. 32 10 48.2h 96 min 2.6h 42% M

Moritor the lifecycle of the task from first touch
Yo resolution to benchmark joals and meet SLAs.

Export v

|s your business affected
by seasonality” Use
Tasks to understand if
your team was more or
less busy, aomramhvcly,
Understand if your team
is dclajahnj wore or
fewer Tasks i the
Swart [Mbox,

Track task Tcr(ormmlcc
at the user level to

widerstand which team
members are most—or

least—efficient.



GETTING STARTED WITH THE

Group Report

Use this at-a-glance report to gain insight on the
overall health of your Twitter, Facebook, Instagram

and Linkedin profiles.
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€ sproutSocial W SproutSocial SproutSocial

Quickly view the

br‘cak;owvt of how /’
audiedce jroan is '

+r¢MMj across individual

networks to determine

how each is imrac’fMj

the overall jroqu of

your social commurity.

Visualize message volume

across all networks,

Group Report Activity Overview

© 3,431,458

Total Impressions

Audience Growth

AUDIENCE GROWTH, BY DAY

20

a

AUDIENCE GROWTH METRICS

Total Fans

New Facebook Fans

New Twitter Followers

New Instagram Followers

New LinkedIn Followers

Total Fans Gained

Message Volumes

MESSAGES PER DAY

80

8

9

3 More... v This Month v

= 1,328,104 k 10,456

Total Engagements Link Clicks

l FACEBOOK Bl TWITTER l INSTAGRAM [l LINKEDIN

10 1

12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
TOTALS TREND

145,764 .0.3%

319 v6.2%
Number of Net Likes

1,227 415% increased by

218 40.5% A o 04%

Since Last Month

324 a12%

2,088 v4.2%

B SENT MESSAGES B RECEIVED MESSAGES

SENT MESSAGES METRICS

Facebook Posts Sent

Twitter Messages Sent

Instagram Media Sent

Linkedin Media Sent

8

9

10 1

12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
TOTALS TREND
97 v6.2% The number of messages
you sent increased by
1,541 41.9%
+2.4%
7 A15% °
Since Last Month
34 217%

Total Messages Sent

1,651 v4.2%

Export v

&
Review kcy metrics
across Twitter,

Tfaccbook’ st‘l'ajravm
and Linkedu!

Compare published
content from the Seut
Mcssaj&s IlcrorJr to
eaks and va”c7’5 i this
chart to infer how your
content ufluenced
audience jrow%.

Understand your overall

Tubl;skmﬂ habits..

4'/
_and how your ou+joMj

content Imra.d's cwjaﬂcwwM
™= from your audiences.,



QMickb’ utderstaund if
youre mcc-hvtﬂ your
publishing and
cwjajcmcn{' joa!s by
analyzing trends it
ad';VH'y for each
ndividual v{c’/+work and

across all w¢+w0rl<5.

IZMMMﬂ a campaigh

across networks? Use
this chart to visualize
which networks received

the most énjajcmawB,

—

RECEIVED MESSAGES METRICS TOTALS TREND
Facebook Messages Received 467 v6.2%
The number of messages you

received increased b

Twitter Messages Received 15,673 412% 4
+0.3%
Instagram Comments Received 231 42.5% ° (o]
Since Last Month

Linkedin Comments Received 165 415%
Total Messages Received 16,536 v4.2%

Impressions

IMPRESSIONS PER DAY l FACEBOOK B TWITTER Il LINKEDIN

g

Visualize daily
mpressions and view
total impressions for
fACCEook,TwiH'CF and
Linkedn,

1.2 3 4 5 6 7 8 9

10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

IMPRESSIONS METRICS TOTALS TREND

The number of impressions

Facebook Impressions 62,081 v6.2%

decreased by
Twitter Impressions 78,917 415% v 1 50/

. (o]

Linkedin Impressions 34,913 41.0% Since Last Month
Total Impressions 189,559 v4.2%
Engagements
ENGAGEMENTS PER DAY l FACEBOOK W TWITTER [l INSTAGRAM Il LINKEDIN

80

60

20

~

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
Make informed strategy
ENGAGEMENT METRICS TOTALS TREND dec‘s'oyls bascd On
151
Facebook Engagements 2,081 v6.2% &V\jajCW\&M’ +V‘CM¢I§ b)’
The number of engagements we,erorl(

Twitter Engagements 2,317 41.5% decreased by

v1.5%
Instagram Engagements 917 40.5% (] o

Since Last Month

LinkedIn Engagements 1,104 41.2%
Total Engagements 6,419 v4.2%



Compare metrics by
individual rro(jlc to ;aru;ckff
identify your healthiest

networks,

Stats by Profile/Page

Profile/Page

m m m @

Sprout Coffee Co.
3 Facebook Page

Sprout Coffee
2 @MysproutCoffee

Sprout Coffee
MySproutCoffee

Sprout Coffee Co.
@ Company Page

Total
Fans/Followers

44,425

108,275

24,643

38,675

Fan/Follower
Increase

6.5%

21%

8.3%

3.2%

Posts
Sent

56

265

135

Impressions

439,425

1,005,675

337,423

20,425

Impressions
Engagements
perPost 09

7,847 2,081

3,795 2,317

2,499 917
680 1,104

Engagements
per Post

37

37

Post
Clicks

210

47

34

70



GETTING STARTED WITH THE

Sent Messages
Report

This report tells you how every message
performed so you can gain insight from your great

(and not so great) content.
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Tajs fn&lf you widerstand
how ca‘l'ajor;za/
coutent Tcr(ormu/,

~—>

Easily send a l‘\:j[‘\
Tcr(ormMj message
or remove a seusitive
message vith the click

of the mouse.

Use the timestamp
to benchmark audience

Tchrns.

N

This Week

L

Date Sent v

MySproutCoffee

Bring a buddy and get 10% off both
your coffees every #TGIFriday

(Tweet) by Darryl V. Mar 29 at 10:29 am

MySproutCoffee

@JohnMayer will be playing out our SF
coffee house bit.ly/aFSD83/

(Tweet) by Darryl V. Mar 28 at 6:29 pm

MySproutCoffee

It's #SpringSale time! All mugs and

travel cups on sale now.

(Tweet) by Sarah M. Mar 28 at 1115 pm

Ining more about our
it.ly/ASFD89

(Tweet) by Darryl V. Mar 27 at 10:29 am

MySproutCoffee

2 for on pastries all this week at your
local Sprout #BOGO

(Tweet) by Darryl V. Mar 26 at 5:45 pm

Clicks 129k
Favorites 4k
Responses 120k
Retweets 115k
Replies 34k
Reach 456k

Send Again | Remove from Twitter

MySproutCoffee

We just opened a store in London.
Check out @MySproutCoffeeUK

(Tweet) by Sarah M. Mar 26 at 8:29 am

MySproutCoffee

Tea Tuesdays are back! Buy a 16 oz tea
and get 10% off.

(Tweet) by Darryl V. Mar 25 at 10:29 am

MySproutCoffee

Stop by after 2pm this Wed and get
15% off your coffee drink.

(Tweet) by Darryl V. Mar 24 at 4:57 pm

MySproutCoffee

Interested in helping your community?
We can help bit.ly/asf6HJK

(Tweet) by Darryl V. Mar 24 at 9:29 am

MySproutCoffee

Bring a buddy and get 10% off both
your coffees every #TGIFriday

Clicks

500k

467k

567k

345k

129k

223k

77k

23k

4k

Responses

250k

100k

126k

120k

45k

67k

3k

2k

2k

Reach

899k

880k

785k

456k

201k

178k

90k

16k

2k

Export

Twitter
)4 Include DMs
y @MySproutCoffee

v @MySproutCoffeeNYC

Facebook

@ Include PMs

M, Include Comments
O Unpublished Posts
n Sprout Coffee Co.

] sprout coffee NYC

Instagram

-.q Include Comments

MySprout Coffee

MySproutCoffeeNYC

LinkedIn
"% Include Comments
m Sprout Coffee Co.

m Sprout Coffee Co. NYC

Google+
M, Include Comments
G+ Sprout Coffee Co.

G+ Sprout Coffee NYC

Totals for This Week
Clicks
Impressions

Engagements

13,000
354

3,400,000

Sfrou{' Tiri Click on
the desired
cnjajcmcﬂ metric to

sort foers.



GETTING STARTED WITH THE

Tag Report

Use this report to monitor trends and analyze

performance of tagged messages.
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Use the IC"C"' to @ Holiday Campaign = R Memorial Day Sale R Fourth Flash Sale 4 More... v This Month

select +ajs—bo+h active /1
and arck;vod—sfcci(ic

to each Sprout group,
i j i Sent Metrics
IMPRESSIONS CLICKS
VOLUME, BY DAY
80
60
Visualize and filter B
which +aj5 received
the kijkas% cwyay&mewt 20

ideal for campaign-
5fcci(&c content,

4

9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

‘ Holiday Campaign ‘ Memorial Day Sale ‘ Fourth Flash Sale ‘ Summer Short Sales

Received Messages

VOLUME, BY DAY

80

View all hjs for broad

view of Mcom;wj message

volume over time.. 20
o
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
Stats by Tag
Avg. Sent Total Avg. Received Total Growth
Tag per Day Sent per Day Received Trend
° Memorial Day Sale 103 957 256 7,680 10.5% v
Are you using the same
+“ﬂ for Mcominj and ° Fourth Flash Sale 45 321 67 2,010 -0.1% v
ublished mcssajas?
Summer Short Sales 70 784 89 2,670 1.4% v
The Stats by Tag ° :
i rarte.
section sepa ates ° Shipping Issue 99 862 104 3120 3.9% v
stats so you cau
comrm‘c 56‘4‘]’ a.M ° Happy Customer 80 862 104 2,730 3.9% v
received message data,
° FAQs 16 456 68 2,040 -18% v

_or flter to concentrate
ot a 5rcci(ic combination
—like seatiment
(o”owMj a campaign or
rroduc'l' fa.wlch_

View additional stats
by keyword by cfickinj
the arrow to cxrmld
the section.



AM[]Z& ajjrcga{’c
evtjajcmcﬂi’ data
across markd’inj
campaigns and other
Tubl;skcd content i
Sent Metrics...

Received Metrics

shows the breakdown of
various message J(jras
to which you're arrf;’inj
+aﬂ5 i the Smart [box,

Avg. Sent Total Avg. Received Total Growth
Tag per Day Sent per Day Received Trend
° Holiday Campaign 76 1,251 519 15,596 4.8% ~
Tagged Message Volume
VOLUME, BY DAY Il SENT W RECEIVED
40
30
20
10
0
1 2 3 4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
ALL FACEBOOK INSTAGRAM GOOGLE+
SENT METRICS TOTALS -
Total Sent 1,251
The number of engagements
Impressions 200,456 increa
Retweets 4,005 A 4. 8 /O
Since Last Month
Likes 3,780
Clicks 4788 .and quickly wider stand i
cwjajamcﬂ’ is up or dow,
RECEIVED METRICS TOTALS
Direct Messages Received 567
Mentions Received 7,044 Total received volume has
increased by
Retweets 6,230 o
- °
°
Retweets with Comments 1,755 Since Last Month
New Follower Alerts 907
Total Received 15,596

Holiday Campaign Most Commonly Used With

HOLIDAY CAMPAIGN USED WITH

‘ Shipping Issue

‘ Happy Customers

@ FAGs

USED TOGETHER

639

563

316

DYK you can afrly up to 20 +ajs to each mcssaje'? Use this section to gain Msin
into hﬂs commonly used +Ojc+kcr—jrca+ for +r4ckiwj and determiting sentiment!

Did you rua a cam]mijn?
Exrcricncé a PR
crisis or techtical
;55u¢.7Tajjcd Messages
Volume helps you quickly
riwrom’r surges i
+ujj6d messages,

Dynamically ufdmLc the
chart by 5elcc+Mj a
specific network or
view volume across all

Hc+wor’<s,



GETTING STARTED WITH THE

Google Analytics
Report

View website traffic from a social lens for deeper insight

on messages that drive acquisition.
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Website vs. Social Report

Compare traffic
driven by social and

orjmic traffic. \___)

A chrono!ogicaf list of /’_\\\>

ALL POSTS MY POSTS WEB

all your sent messages

with a lik to your site.

=3

350k

300k

250k

200k

150k

100k

FEB 17 MAR 01 MAR 09

MAR 17

See what other sites are

—————-

MySproutCoffee

Bring a buddy and get 10% off both your coffees
bit.ly/aFSD83

(Tweet) by Darryl V. Mar 29 at 10:29 am

MySproutCoffee

@JohnMayer will be playing out our SF coffee house
bit.ly/aFSD83

(Tweet) by Darryl V. Mar 28 at 6:29 pm

MySproutCoffee

It's sale time! All mugs and travel cups on sale now
bit.ly/aFSD83

(Tweet) by Sarah M. Mar 28 at 1:15 pm

MySproutCoffee

Interested in learning about our CEO? Read this:
bit.ly/ASFD89

(Tweet) by Darryl V. Mar 27 at 10:29 am

MySproutCoffee

2 for on pastries all this week at your local Sprout
bit.ly/ASFD89

(Tweet) by Darryl V. Mar 26 at 5:45 pm

MySproutCoffee

We just opened a store in London. Check it out
bit.ly/ASFD89

(Tweet) by Sarah M. Mar 26 at 8:29 am

MySproutCoffee

Tea Tuesdays are back! Buy a tea and get 10% off
bit.ly/ASFD89

(Tweet) by Darryl V. Mar 25 at 10:29 am

MySproutCoffee

Stop by after 2pm and get 15% off your coffee
bit.ly/ASFD89

(Tweet) by Darryl V. Mar 24 at 4:57 pm

MySproutCoffee

Interested in helping your community? We can help
bit.ly/asf6HJK

(Tweet) by Darryl V. Mar 24 at 9:29 am

sendig referral trafficl

Social Traffic Sources

Facebook
Twitter
Others

YouTube
Blogs
Q&A Sites

Yelp

Website Traffic

977,920

Twitter Mentions

4,555

Articles & Blog

8

—_—

11,287

| [ES
| 3

] 1o

| =4

A

Twitter Mentions ouly
nclude Tweets with a
litk to your site.

See which of your
networks ber i the

most cficks.

Refers to Linkedl,
Toursguarc' ru/di‘h

Digg and wore.



GETTING STARTED WITH THE

Twitter Profiles
Report

Track how well you communicate with your audience to

determine Twitter performance.
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/,_) W ChiSproutCoffee W MySproutCoffee W BosSproutCoffee 2 More... Vv

Add va'irfa fro(ilcs
for bij’ficlrura Msin'
into Twitter content
and social Tcr(ormancc,

See the number of
times your content was
actually seen on Twitter.

Hover over the line
raphs to see the
data breakdowt on a

j;ve,vt day,

Twitter Activity Overview

© 8431458 M,

Total Impressions

6,328,104

Total Engagements

Audience Growth

AUDIENCE GROWTH, BY DAY B NEW FOLLOWER ALERTS

—

4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 19 20 21

FOLLOWER METRICS TOTALS
Total Followers 47,723
New Follower alerts 1,483
People That You Followed 121

The tet number of uew follower
alerts and wifollows shows true

audience jrowjrh
Posts & Conversations

MESSAGES PER DAY

This Month v

x 4,456

Link Clicks

B ACTUAL FOLLOWERS GAINED

22 23 24 25 26 27 28 29 30

Your Followers
increased by

+2.4%

Since Last Month

B senT B RECEIVED

4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21

SENT/RECEIVED METRICS TOTALS
Tweets sent 922
Direct Messages sent 84
Total Sent 1,006
Mentions received 1,243
Direct Messages received 1,243
Total Received 2,486

22 23 24 25 26 27 28 29 30

The number of messages you
sent increased by

+2.4%

Since Last Month

The number of messages you
received decreased by

v4.5%

Since Last Month

Export v

Determite the real
value of a Tweet
H\rouj% a more holistic
look ito how your
followers engage with

your con+6%+,

P;Ir\roimL content that
drives audience jroqu
(or c/cclivte) to acgu_sjr
7/our 5+Y‘a+6j7’
accorditgly.

Aalyze the wumber of
Tweets sent and
received ajaMs+ your
content strategy to
drive jroqu and

cotversations,



Visualize trends i how
your followers engage

with your content.

Use breakdowts by
follower to compare
erformatce across
date ranges and
rro(ifcs wi‘Hq va.ryMj

Lollower coutts,

Your Content & Engagement Habits

SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR

90%
677 CONVERSATION

PLAIN TEXT 10%
184 UPDATES
PAGE LINKS 35%

61 NEW CONTACTS
PHOTO LINKS 65%

EXISTING CONTACTS

Audience Engagement

ENGAGEMENTS PER DAY B REPLIES Bl RETWEETS M LIKES W TWEETS SENT
400
300
200
100
o
1.2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
ENGAGEMENT METRICS TOTALS

The number of engagements
increased by

Retweets 917 A o o 8 %

Replies 2,081

Since Last Month
Favorites 2,081 {
——
~ Hold 7our5cf( accoutable
Engagements per follower 041 .
to always engage with
Impressions per follower 9.4 The number of impressions per .( ” + ve +L\6
P P . Tweet decreased by ollowers 1o jN
o best social experietce.
Engagements per Tweet 8.3 v (o)
°
Since Last Month
Impressions per Tweet 759.9
Engagements per Impression 0.0
Audience Demographics
FOLLOWERS BY AGE FOLLOWERS BY GENDER

13-17 l 5%

o I 5 41%
oo I 5+ 599
co-er I °

MALE FOLLOWERS

65+ - 12%

Men between ages of 25-34 appear to be the leading force among your recent followers.



Twitter Stats by Profile

Twitter Profile

Evaluate and
benchmark efforts by
comrar;vlj rcr(orw\mtce

of individual rro(](e:s,

@MySproutCoffee

@ChiSproutCoffee

@BosSproutCoffee

@NYCSproutCoffee

@SFSproutCoffee

Total
Followers

44,425

4,425

34,425

78,425

14,425

Follower
Growth

6.5%

-4.4%

9.5%

18.1%

-2.2%

Impressions

69,425

34,425

54,425

34,425

67,425

sproutsocial.com

Impressions
per Follower

37

6.7

37

6.7

33

Engagements

986

986

36

486

686

Engagements
per Follower

4.2

9.9

525

85.5

Retweets

78

758

34

478

Clicks

986

66

986

56

986



GETTING STARTED WITH THE

Trends Report

Gain insight to what is being said about

your brand and who is saying it.
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A rcror+ for each of

your handles!

Uncover rroducjrs or
services your cu5+omcr5

are talking about,

dentify rossiblc

service issues,

|dentify advocates
amd cul+]va+6 new
socjal rc[a{'iMSlﬁifS.

\*-9

Cafe Sprout Chicago

 ECateSprout_Cri
Topics Mentioned with Hashtags Mentioned with
@MySproutCoffee @MySproutCoffee
coffee 567 #sproutblend 586
hot delicious amazing perfect best coffee dark new flavorful delish
order

yyrong fast finally late messed

489

morning

start great perfect better worse
—
almond

milk latte delicious capp finally

Topics & Hashtags Frequently Mentioned

405

#sproutfail
wrong order coffee today wal

544

#tired

fix caffeine need coffee addict

398 #daylightsavings
sucks hard tired dark sleep <~*\
—
SHOW ALL

@smalladi
1,448 Followers

@khkristin

@rebecca

2,631 Followers.

523 Followers

People & Brands Frequently Mentioned

@starblicks.

5.91m Followers

@Intelligentsia

32.5k Followers

@DunkinDo...
522k Followers

O #sproutblend

535

489

.and identify orrorhmhes
Yo tie into timely events

that ahﬂw with your braud.

AN

@sevdalija
1,448 Followers

@dada2three
1,448 Followers

@janedoe @jondoe
523 Followers 523 Followers

@janedoe ‘@jondoe
523 Followers 523 Followers

20

A'A

@McDonalds

asevdalija
1,448 Followers

2.24m Followers

See which hasHajs
ﬂamcz/ traction!

Discover hask%ajs
rcof{c are using
orjamca”y...

See 5r;kcs arowtd
rowlar Jmfics and
hashtags associated
with your braud to

mpoint correlations and
relationships.

Uncover tew comrc%;’rors
or Tarh(crs to monitor on
an ongoing basis through
your brand kcywords_



GETTING STARTED WITH THE

Twitter
Comparison Report

Keep tabs on your performance compared to

competitors or other company profiles.
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Reforts are wlimited
so create as many as \.’)
you need as often as

you like!

Use breakdowt data to
jd’ Msin' ol wka+
your comra+i+or5 are
doMj to drive vew
followers and mentions,

Y @MySproutCoffee vs aAcmeCoiice v

Sprout Coffee Co. st
MySproutCoffee

Acme Coffee Inc.
AcmeCoffee

ENGAGEMENT

INFLUENCE INFLUENCE

Followers Gained 1,076 Followers Gained 706

Twitter Followers

B SPROUT COFFEE CO 57.3K B ACME COFFEE INC 25.9K

FEB 28 MAR 05 MAR 10 MAR 14 MAR 18 MAR 22 MAR 26

Twitter Mentions

B SPROUT COFFEE CO 3.3K B ACME COFFEE INC 3.4K

FEB 28 MAR 05 MAR 10 MAR 14 MAR 18 MAR 22 MAR 26

Feb 28-Mar 29

ijajcmcn+ is based
arowtd cotversatiou,
Use this as a
beunchmark to set
joafs and standards,



GETTING STARTED WITH THE

Twitter Keyword
Report

This report uncovers trends in Twitter traffic for any

keyword, hashtag or complex query.
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/-? Q( sproutlife Q( coffeetime QQSproutcoffee 3More... Vv This Month v Export v .SCICC+ a da.‘l'd rﬂﬂj&
whether current or

Add kcywords for your further back i time.
brand‘ your Troduc‘l's’

LmsH’aj camraiﬂns

Keyword Volume

a.m{ wore, VOLUME, BY DAY

- Aualyze volume by day to

60 determine Tcak usage
or trends over time.

40

20

0

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

Q, sproutlife Q, sproutcoffee Q, sproutcoffeefail
Q, sproutsales Q, sproutflashsale

\, Tojjfc dividual keywords
ont or off to dyvmmica”j

Share by Volume Mrt/a+¢ the chr‘+.
sproutlife 44% (26.2%)
coffeetime 23% (v2%)
sproutcoffee 15% (21.2%)
I ) (2 Ct/
/ sproutcoffeefail 10% (+14%) See !'{ .SLW.'"G mcreas
5 2K or decreased durin
o sproutlove 8% el o "
Understand L;(OW a ) Iyt g the re:ror+ Tcryoz/ with
i or
cO”CC‘i'!OVl 0( cfw = sproutsales 6% (23.5%) +rcml ‘Ia'{'a'
erform relative to
&ack onr, flashsales 2% («.5%)
sprouttime 6% (43.5%)
sproutflashsales 2% (a.5%)
Stats by Keyword
Average Total Growth
Twitter Keyword per Day Volume Trend
D'j M‘I’O Mdy\lyd‘ﬂa’ 5+0L+5 e sproutlife 231 3,245 10.8% ~
Tcr kcyword and casif;’ ISR
comrarc them a”, Keyword Volume
VOLUME, BY DAY
80
60
40
20
0
1.2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

sproutlife was mentioned the most on Saturday April 4th—a total of 79 times.



Stats by Keyword, Continued

Sample Peak Day Tweets

Darryl V. @themiddle
Best part of waking up is saying “hi” to everyone at my local Sprout
Coffee #sproutlife

April 4 at 10:32 am

Get a guick glimpse
ito what rcorfc were
Twcc‘er about with

your keywords,

\‘
) Tiffany B. @tiffany s
M Mocha white chocolate I3tes from @MySproutCoffee are heavenly

#sproutiife #myfav

Patrick C. @pcutty
Really into the new @MySproutCoffee sandwiches. The BLT is the
perfect companion for my afternoon cofee #sproutiife

April 3 at 3:45 pm

Kristin J. @khkistin
Can't decide if I should be proud or ashamed that everyone at my local
@MySproutCoffee knows my name...#sproutlife

April 2 at 9:03 am

Patrick C. @pcutty
Pretty sure that I'm not fully alive until I've had my morning coffee
#sproutlife

April 1at 8

e coffeetime
e sproutcoffee
e sproutcoffeefail
e sproutlove
e sproutsales
e sprouttime
e sproutflashsales

468,934

Followers

302,675

Followers

2,973

Followers

205,680

Followers

556,500

Followers

34

343

700

405

700

405

Likes

306
Likes

Likes

26
Likes

109
Likes

1,005

5,689

56

10,876

7,809

10,876

7,809

214
Retweets

214

Retweets

3

Retweets

36

Retweets

87

Retweets

2.1%

12.3%

8%

14.2%

9.3%

14.2%

9.3%

Click to expaud for wore
M—dcrﬂn stats of how
keywords rcr(ormcd,



GETTING STARTED WITH

Twitter Bot
Engagement

Analyze Twitter bot engagement and performance
metrics to validate your strategy and identify

opportunities to enhance workflows.
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Determite fmk usage

or treuds over time and

Flat for spikes
accordi%jf/.

Measure the breakdow
of received messages -
Quick Rc‘rlics Vs,
Restart Commands vs.
Restart Button Clicks
to wicover 9aps it bot
work{ow,

>

Track how often users
are rcs+ar+Mj
conversations with your

chatbot,

Twitter Bots

Analyze Twitter bots data at a granular level for deeper insights.

Interactions

INTERACTIONS BY DAY

172345678910 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
B USERS
The number of users
Total Iteractions 994 increased by
Unique Users 156 M
since previous month
Bot Message Volumes
SENT MESSAGES BY DAY
2
1
0
12345678 910 11 1213 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

Nov

W BOT MESSAGES SENT

Sent Messages
Bot Message Sent
Welcome Messages

Auto Responses

Sent Messages
All Received Messages
Quick Replies Clicked

Restart Command

Bot Message Volumes

SENT MESSAGES BY DAY

® I'd like to buy beans!

Dark Roast

Blends

My order was damaged.

My order was wrong.

My promo code didn’t apply.

Totals

10

Totals

20

10

10

W BOT MESSAGES RECEIVED

The number of users
increased by

+1.8%

since previous month

The number of users
increased by

+25.0%

since previous month

DATE RANGE

LastMonth | ThisMonth | LastWeek | This Week

12/01/2017  —  12/11/2017

CHOOSE PROFILES

2 Twitter A

PROFILES

Sprout Coffee Co.

Sprout Coffee Chicago (o)

Sprout Coffee SF
Sprout Coffee NYC

Sprout Coffee Boston

Duplicate & Edit

Start Yo discert how
share iMcreases or
decreases over time.

Understand which +0Tic5
oud content drive the
wost engagement for
bot conversations
H\rwjh Quick Rcfly

Tcr{or\mancﬁ a.vmf)’sis,

Maintain visibility ot bot
activity by scmle or
scheduling FDFs of
r6r0r+ dd‘{’ﬂ +0
stakeholders,



GETTING STARTED WITH THE

Facebook Pages
Report

Analyze Facebook data to better understand

the overall health of Pages.
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Use the rro(;[e, Tickcr
to analyze wmultiple
Facebook Pages for a
b‘ﬂ T;cjrurc look at

socijal a((orjrs.

Understand how your
audience is groving by
aalyzing Tmid versus
orjomic fikasl and
comrarinj -l'rcvtds +o
the previous time rcriod.

Use Publ;skiwj Metrics
rouv(z/lq? to understand
the +7rcs of content
your team is pushing out,

(3 Sprout Coffee Co. (€3 Sprout Coffee NYC €3 sprout Coffee SF 3 Sprout Coffee Chicago

Facebook Activity Overview

o 3,746,926 ik 3,246 k 5,456

Total Impressions Total Engagements Link Clicks

The Facebook Activity Overview section gives
7/ou a q,uicl( 5vmr5ko+ a+ con+¢n+ r&r‘(orw\ancc,
Audience Growth

LIKES BREAKDOWN, BY DAY B PAID LIKES Hl ORGANIC LIKES B UNLIKES

90

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
AUDIENCE GROWTH METRICS TOTALS
Total Fans 247,723
Paid Likes 639 Number of Net Likes

increased by

Organic Likes 568 o 40/

AV.470
Unlikes 132 Since Last Month
Net Likes 1,075

Publishing Behavior

POST PER DAY B POSTS SENT
8
6
4
2
o
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
PUBLISHING METRICS TOTALS

74
The number of posts you
sent increased b
Photos 53 Y
2+2.4%
) °
Videos 8
Since Last Month
Plain Text 18

Total Posts 153

This Month W Export W ‘_\

Waut to share
racd:ook a%a'7+ics and
fubl;skcd content with
your team? Exror+ the
report itto a PDF with

all messages ncluded.



Top Performing Posts

POST REACTIONS COMMENTS ENGAGE REACH

Sprout Coffee Co.

Curious about the caffeine content in various bean roasts? 159 59 354 15,947
We've created a handy chart:

& http://bitly/Nn7IkV

Post by Darryl V. May 12 at 10:29 arr

Sprout Coffee Chicago

Our annual latte art competition is going on this weekend in 300 929 456 17,002
Lincoln Park. Stop by!

Aualyze your Jror
ublished content or

jo 5+r‘aiﬂL\+ +0 ‘H‘\C

full Sent Messages

llerorjr to view more

Post by Darryl V. May 14 at 8:09 am

Sprout Coffee Co.

E’ Guess what? The bring a buddy sale is back on! Check out 34 13 102 2,097
the link below for all the details.

messajas, & htp://bitly/Nn7IkV

Post by Darryl V. May 15 at 4:45 pm

Sprout Coffee NYC

New York fashion week is upon us. Make sure that you have 278 89 555 20,947
the fuel you need to make it through all of the upcoming...

& http://bitly/Nn7IkV

Post by Darryl V. May 20 at 3:21 pm

Sprout Coffee SF

We’'re hiring! That’s right, we’ve opened a wave of new stores 87 26 n2 10,113
throughout the San Francisco area. Check the link below for...

\ & http://bitly/Nn7IkV
Post by Darryl V. May 29 at 11:05 an

VIEW FULL SENT MESSAGES REPORT

Page Impressions

PAGE IMPRESSIONS, BY DAY W PAID H ORGANIC MW VIRAL

200K

100K

50K
)
1 2 3 4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
IMPRESSION METRICS TOTALS
Viral impressions:
. Total Impressions
The number of times Organic Impressions 31,224 alimp

Decreased by
any orjmﬁc content

45505;&{'64{ wi‘Hq 7/01,47‘ Viral Impresswnsn 33,979 v 1 .5 o
e was 5[‘\&"55{ b Since Last Month
4 7 Paid Impressions 3,679,469
Hq;rd rarﬁcs and
subse,arucnﬂy jcﬂérﬂ'éd Total Impressions 3,746,926
impressions of your page.




Is your audience actually
wa{'chinﬂ your videos?
Use Video Performance

data to find out,

Click the filters of
5fcci(ic audience
ﬁres for wore +arjc+e,d

dcmogra.rkic mmlysis.

Video Performance

VIEW METRICS VIEWING BREAKDOWN

4.2k 68%

ORGANIC VIEWS
ORGANIC FULL

2.3k 32%

PAID VIEWS
ORGANIC PARTIAL

21k

PAID FULL

9.6k

TOTAL VIEWS

83%

CLICK PLAYS

993 17%

PAID PARTIAL AUTO PLAYS
A Ll view is 30 seconds
or cOVMf{C+6_
Audience Engagement
AUDIENCE ENGAGEMENT, BY DAY l REACTIONS Il COMMENTS W SHARES

40

Monitor Tcaks and

. valleys to kccr track

20 O( COM’GVH’ ‘H’M+
jcncra+cs—or

¢ docsvl"l'—cv{jajcmcﬁ

{rom your audience.

1. 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

ACTION METRICS TOTALS

Total Engagements
decreased by

Comments 120 v 1 K 9%

Since Last Month

Reactions 1,270

Shares 340

Total Engagements 1,730

Demographics

BY AGE BY GENDER

13-17 lS%

- 2 [ 47.3%
. o

- 52.7%
. o

Soes _31% MALE FANS

65+ -12%

Men between ages of 25-34 have a higher potential to see your content or visit your Page.



Demographics, continued

EE United States 365,943 Chicago, IL 1,647
Ej¥  United Kingdom 2,965 London, England, United Kingdom 801
J#] Canada 2,547 Los Angeles, CA 687
BB Australia 1,698 New York, NY 681
I'l  Mexico 1,361 Mexico City, Mexico 469

SHOW MORE RESULTS <
N

Looij for additional
jcoymfhic data? Click here.

Facebook Stats by Page

Fan Posts Impressions Engagements  Post
Facebook Page Total Fans Increase Sent Impressions  PerPost  Engagements  per Post Clicks
9 Sprout Coffee Co. 104,175 6.5% 235 1,036,731 4,41 2,986 127 986
Evaluate and benchmark
£ 9
e/((or+5 67 COW\T’der = Sprout Coffee NYC 44,425 8.7% 267 945,001 3,539 1,891 13.2 873
erformanuce across £
( & Serout Coffee SF 35,118 3.2% 212 609,425 2,874 1,502 71 333

mu!‘r;r!é Pages.

9 Sprout Coffee Chi 64,005 4.9% 306 1,155,769 3,777 1,899 6.2 556



GETTING STARTED WITH THE

Facebook
Competitor Report

Keep tabs on your Page’s performance compared to

competitors or other company Pages.
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/) 3 sprout Coffee Co. [ Acme Coffee [ Donuts & Coffee [ The Coffee Shack 3 More... v

Add covmre+i+0r Pajcs
or Paje,s from a TorHolio
of related brands,

Quickly compare fan
jrowH\ +o wtdcrs+mld
how your Pajc stacks
up agaist others.

Visualize iubound and
outhound message
trends using the Seat
Mcssajas and Received
Messages filters.

Facebook Competitors Report

Audience Growth

FANS GAINED, BY DAY

80
60
40

20

This Month v

B c itor A Sprout Coffee Co. n Acme Coffee Donuts & Coffee
ompetitor Average Company Page Company Page Company Page

The Coffee Shack Cafe Society
Company Page Company Page

Facebook Page Total Fans

Competitor Average 43,091

& Sprout Coffee Co. 44,425
. Acme Coffee 48,425
. Donuts & Coffee 34,425
. The Coffee Shack 78,425
. Cafe Society 14,425
. Coffee First 4,425
. Free Coffee 3,874

Message Volumes

MESSAGES, BY DAY

Fans Gained

154

203

85

123

165

Fan Growth

3.5%

1.2%

RECEIVED MESSAGES

T — £ SproutCofiee Co.

Acme Coffee
Company Page

Donuts & Coffee
Company Page

D s Tojjlc flters on and off

to erﬂc’r your Pajc’s
ﬂrowH\ covmrarcd +0
Tr;vmry or sc,com/ary

c,oIMfC‘l'i‘l'Of‘s,

Hover over the chart
to view metrics for a

Sfcc;(ic day’.



Stats by Page

Messages Messages Post Engagements
Facebook Page Sent Received Breakdown Engagements Per Post
Competitor Average 48,425 32,542 T 203 43,986 43,986
m 268
© 145
Set Pajc joa!s Mij & Sprout Coffee Co. 44,425 35,982 T 451 39,986 39,986 v
. ® 478
the ComrcH’or Avcraje
0 222
for publishing and
6Wjﬂjﬁm6'f1+ 54{{07“{'5_
Top Posts, by Reactions
Post Reactions Comments Shares
Sprout Coffee Co.
9 Guess what? The annual #FlashSale is upon us! That means that 891 290 781

everything on our website is 20% off.

ember 4 a

0:32 am

Dig into cvxjaﬂcmcﬂ
Sprout Coffee Co. X
Are you looking for a vibrant and successful career in coffee? We V“¢+r'C5 01[ your
are hiring in all of our NYC offices bit.ly/Nn7IkV

comrc+i+or'5 top T°5+5'

t) September 10 at 3:05 pm

Sprout Coffee Co.
E} We are excited to announce our new line of premium coffees. Rich 561 106 433
and bold tastes from South America: bit.ly/Nn7IkV

ptember 6 at 9:45 am
Sprout Coffee Co.

Bring a friend after 3pm and get 30% off a second coffee when you 399 63 340
purchase a large coffee and pastry.

ptember 23 at 12:03 pm

Sprout Coffee Co.
9 Do you know what pairs well with a beautiful sunny day? A nice ice 237 104 214
cold coffee from Sprout Coffee Co. Stop by for 15% off today.

. Acme Coffee 48,425 42,091 T 104 43,986 43,986 v
© 143

. Donuts & Coffee 34425 28,982 T 270 3336 336 v
= 341
© 203

. The Coffee Shack 78,425 105,092 T 401 65,486 65,486 v
456
© 300

. Cafe Society 14,425 13,941 T 389 10,686 10,686 v
m 302
© 225

. Coffee First 4,425 5,872 T 98 2,987 2,987 v
m 197

o 87

. Free Coffee 3,874 2,542 T 76 2,352 2,352 v



GETTING STARTED WITH

Facebook Bot
Engagement

Analyze Facebook bot engagement and performance
metrics to validate your strategy and identify

opportunities to enhance workflows.
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Deterwite rcak usage

or treuds over time and
Flat for spikes

accordef/.

Measure the breakdow
of received messages -
Quick Rc‘rlics Vs,
Restart Commands vs.
Restart Button Clicks
to wicover 9aps it bot

work{low,

P

Track how often users
are rcs{'arﬁldy
conversations with your

chatbot,

Facebook Bots

Analyze Facebook bots data at a granular level for deeper insights.

Interactions

INTERACTIONS BY DAY

12345678910 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
W USERS
Total lteractions 994
Unique Users 156
Bot Message Volumes
SENT MESSAGES BY DAY
2
'
°
1234567891 1121314 15 16 17 18 19 20 21

Nov

W BOT MESSAGES SENT

Sent Messages
Bot Message Sent
Welcome Messages

Auto Responses

Sent Messages
All Received Messages
Quick Replies Clicked

Restart Command

Restart Button Clicks

Get Started Button Clicks

Bot Message Volumes

SENT MESSAGES BY DAY

& I'd like to buy beans!

Dark Roast

Blends

My order was damaged.

My order was wrong.

My promo code didn’t apply.

Totals

10

Totals

20

The number of users
increased by

+1.8%

since previous month

22 23 24 25 26 27 28 29 30

W BOT MESSAGES RECEIVED

The number of users
increased by

+1.8%

since previous month

The number of users
increased by

+25.0%

since previous month

DATE RANGE

LastMonth | This Month | Last Week

12/01/2017  —

CHOOSE PROFILES

E] Facebook
PROFILES

Sprout Coffee Co.
Sprout Coffee Chicago
Sprout Coffee SF
Sprout Coffee NYC

Sprout Coffee Boston

Duplicate & Edit

Start Yo discert how
share iMcreases or

decreases over time.

Under stand which +0Tic5
and covﬂ'evﬂ' drive the
wost engagement for
bot conversations
through Quick Reply

rcr{orvmnc& a.vmf)’sis,

Maintain visibility ot bot
activity by scmle or
scheduling PDFs of
r6r0r+ dd‘{’ﬂ +0
stakeholders,



GETTING STARTED WITH THE

Instagram
Profiles Report

Determine the success of your content and make

informed strategy decisions.
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Add wultiple fro(ilcs
for bij’fic+“r¢ Msin’

ito stagram content

and social fcr(orma.ncc,

Peaks and valleys give
Ms:jH M+0 L\OW

content drives erWHﬂ U

(©) sproutSocial ~ (©) Bambu () SproutSocial (G SproutSupport 3 More... v This Month v Export ™

Instagram Activity Overview

12 8,431,458

Total Followers

¥ 6,328,104

Likes Received

= 4,456

Comments Received

Audience Growth

AUDIENCE GROWTH, BY DAY Hl FOLLOWERS GAINED

120

o

1.2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

FOLLOWER METRICS TOTALS

Total Followers 47,723 Y.our Followers Qu}ckly undcrs+amf
increased by
erformatce trends
Followers Gained 1,483 2 40/
Al (o] based on the rc-ror+
People That You Followed 121 Since Last Month T(,y—;od'

Publishing Behavior

MEDIA PER DAY Il MEDIA SENT

a

3 «

: Project or
demonstrate if your
. braud's fubl;skiwj joals
are being met.
0
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
PUBLISHING METRICS TOTALS

The number of media you
sent increased by

+4.1%

Since Last Month

Photos 50

Videos 8

Total Media 58



Get a snarsko{' of

your most cnjajcd
media then review the

comrrc%cnsivc list

from the Seut

Messages Ilafor+.

Comrm‘c which
L\asHAjS you use
the most to the
ones H’vﬂ' j¢+ the

most attention,

Top Instagram Posts

@SproutCoffee
425 Engagements

Outbound Hashtag Performance

MOST USED HASHTAGS

@SproutCoffeeNYC
312 Engagements

#sproutcoffeeco 154
#dobreakfastright 130
#mysproutcoffee 122
#sproutcoffee 93
#latteart 67
#sproutjava 32
ﬁwout 13
#sproutperks 6

Audience Engagement

MEDIA / ENGAGEMENTS PER DAY

40

@SproutCoffeeCHI
153 Engagements

MOST ENGAGED HASHTAGS

#sproutcoffee 167
#sproutcoffeeco 126
#mysproutcoffee m7
#dobreakfastright 168
#sproutperks 160
#sprout 144
flatteart 106
#sproutsundays 102
W LIKES Il COMMENTS Il MEDIA SENT

4/\\

Understand how and
whet your audience is
cnjajinj with your

content to maximize

1.2 3 4 5 6 7 8 9 101

ENGAGEMENT METRICS

Likes Received

Comments Received

results,

12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

TOTALS

The number of engagements
994 increased by

156 A 008%

Total Engagements

Engagements per Follower

Engagements per Media

Since Last Month

1,150

The number of engagements
48 per media decreased by

- v4.5%

Since Last Month



Top Influencers Engaged

Kaéf tabs on +0f
users +L\ﬂ+ are
teracting with

your covd'cn‘l'_

A N
@smalladi @dada2three @sevdalija
1,448 Followers 1,448 Followers 1,448 Followers

@khkristin 'y

@rebecca @janedoe @jondoe
523 Followers 523 Followers 523 Followers

Instagram Stats by Profile

Total Follower Followers Media Comments Total Engagements  Engagements
Jnstagram Proflie Folowers  Increase Gained Sent Sent Engagements  per Follower  per Media

Comrm‘c Tro(ifcs to )

L. ) @MySproutCoffee 34,421 18% 34 34 5 879 45 385

wicover orrorhmhcs & ©Mysp

for ]mrrovcd content
B @SproutCoffeeNYC 33453 18% 46 45 4 901 101 9.65

and chajcmcvl+ (0"

overall success. & ©SproutCoffecCHI 56,425 18% 47 35 18 700 67 9.85
& ©SproutCoffecBOS 34425 18% 79 46 13 651 80 7.85
9 @SproutCoffeeSF 94,427 18% 135 69 4 879 15 9.65

sproutsocial.com



GETTING STARTED WITH THE

Instagram
Competitor Report

Keep tabs on your profile’s performance compared to

competitors or other company profiles.

4

-

sproutsocial



Sprout Coffee Co. Acme Coffee

Add comre+i+0r
rro(ifcs or Tro(if&s
from a portfolio of

related brauds,

> 22 14,876

Your Followers

Get a chk into follower
health with this

comra.riSOVt 5Ha‘rstﬁo+. . Audience Growth

FANS GAINED, BY DAY

80
60

40

Donuts & Coffee

The Coffee Shack ~ 3 More... Vv This Month v

Instagram Competitors Activity Overview

@® 8,328,104

Most Followers
(Acme Coffee)

< 12,456

Competitor Avg.
Followers

Tojjfc flters on and off
to +a.rjc+ your rro(ifc’s
jrowH\ comra.rcd to

Competitor Average

The Coffee Shack
athecoffeeshack

rrima.ry or 5e,cov1dar7’
competitors,

Instagram Profile

Competitor Average

9 Sprout Coffee Co.

. Acme Coffee
. Donuts & Coffee
. The Coffee Shack
. Cafe Society
. Coffee First
. Free Coffee

Media Sent

MEDIA SENT, BY DAY

80
60

40

Sprout Coffee Co. @ Acme Coffee s Donuts & Coffee
@mysproutsocial @acmecoffee @donutscoffee

[

@cafesociety

Followers Following New Users Followed ~ Followers Gained Follower Growth
43,091 3,874 154 78 3.5%
44,425 24,405 203 203 6.5%
48,425 78,425 85 67 -4.4%
34,425 64,425 123 40 9.5%
78,425 78,425 307 307 18.1%
14,425 10,425 165 165 -2.2%
4,425 4,425 73 44 6.2%
3,874 4555 76 ul 1.2%

o Sprout Coffee Co. Acme Coffee Donuts & Coffee
B Competitor Average @mysproutsocial ©  Gacmecofiee @donutscoffee

9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

Export v

~ . then dig i using the
Audence Growth section,

Quickly compare
follower jrowH\ to
understand how your
rro(i{c stacks up
ajaMS{' others.

Srrou-l' T;T: Hover over
He chart to view metrics
for a srcci(ic 5/017’.



/_\) Competitor Average

Visualize rub!ishcd media
trends to kcef tabs on
social camraijﬂs,
rrow\o+iovxs aund wore.,

Stats by Profile

Instagram Profile

9 Sprout Coffee Co.

@MySproutCoffee
425 Engagements

. Acme Coffee
. Donuts & Coffee
. The Coffee Shack
. Cafe Society
. Coffee First

. Free Coffee

Media Sent

48,425

44,425

Media
Breakdow

32,542

35,982

Comments

© 145

B 451
© 478

39,986

Most Popular Media by Sprout Coffee Co.

48,425

34,425

78,425

14,425

4,425

3,874

@MySproutCoffee

312 Engagements

42,091

28,982

105,092

13,941

5,872

2,542

=\ 270
© 341

401
© 456

= 389
© 302

= 98
© 197

© 66

#coffeelove

#coffeelove
#reefriday
#sproutlove

@MySproutCoffee
153 Engagements

43,986

65,486

10,686

2,987

2,352

#acmecoffee
#coffeeaddict

#donutscoffee

#dodonuts

#coffeeaddict

#theshack
#coffeeshack
#yumcoffee

#cafesociety
#societygal
#coffeefriend

#coffeefirst
#coffeetime
#coffee

#freefriday
#ireecoffee
#discount

Benchmark your
cl«jajameﬂ' joals with
a ro”—ur average of
Comments and Likes
for the selected set
o( comrd’ﬁor;

View most Torufar
media to widerstaund
which posts drove the
h;jke,5+ audience
cnjajcmcwf,

Gait iusight into your
comrd';fors' campaigns
or rrow\oﬁons with their

wost used kash‘l'ajs,



GETTING STARTED WITH THE

Linkedln Company
Pages Report

Analyze performance across your

Company Pages with page-level data.

4

-

sproutsocial



/f>

View a gpﬁck 5vmrsl'\olr
of your Comfawy Pajc's
cnjaﬂcmaﬁ ac‘HVi‘H.

Are you consistently
sharitg content?
Quickly 9ain sight to
your rubfishiwj behavior
with daily volume.

@ Sprout Coffee Co. [l Sprout Coffee NYC [ Sprout Coffee SF [ Sprout Coffee Austin ~ +1 page This Month v Export v

LinkedIn Activity Overview

© 8,431,458 12 6,328,104 k 4,456

Total Impressions Total Engagements Link Clicks

Audience Growth

AUDIENCE GROWTH, BY DAY Il SPONSORED FOLLOWERS Il ORGANIC FOLLOWERS

120

Visualize how your ']va.}::(
efforts—including
Sronsorcd content—
imrac{’s jmeq by
comrar;wj Sronsorcd to

orgaic followers gained,
o
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
AUDIENCE GROWTH METRICS TOTALS
Total Followers 245,731 Your Followers

increased by

Sponsored Followers Gained 1,476 (o)
AL.T/0

Organic Followers Gained 5,269 Since Last Month

Total Followers Gained 16,745

Publishing Behavior

POSTS PER DAY Il POSTS SENT
4
2
1
o

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
PUBLISHING METRICS TOTALS The number of posts you

sent increased by

Average Posts per Day 3 3 1 O/
- (o]
. <
Total Posts 92 Since Last Month \

Benchmark your rubfishinj
joals by comparitg to

the previous Hime fcr;od_




Compare impressions to
publishing behavior to
draw conclusions arowtd
how shared content
;mrads audience views,

Impressions

IMPRESSIONS, BY DAY Il IMPRESSIONS

200K

100K

o

1.2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

IMPRESSION METRICS TOTALS

8,004 Total Impressions
increased by

Organic Impressions 136,070 o 8 0/
A o
°

Users Reached 44,789 Since Last Month

Average Impressions per Day

lmpressions iclude visits to your Company
Page and shares viewed by your audience.

Audience Engagement

AUDIENCE ENGAGEMENT, BY DAY W LIKES Il COMMENTS Il SHARES l CLICKS

40

B “—\

20
Understand how your
audience is interacting

10
with your content .

[+

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
ENGAGEMENT METRICS TOTALS
Likes 994

The number of
256 engagements increased by

Comments
o =
20.8%
Shares 427 °
Since Last Month
Clicks 22 !
and if engagement is
Total Engagements 1,699 it 9 7
trending up or down,
Engagements per Follower 48 The number of
engagements per share
decreased by
Engagements per Post 23
v4.5% g
. o
Engagements per Impression 2.08 Since Last Month



Demographics

Senior 6,179 Media & Communications 3,853
Are your T05+5 relevant — ———
to your audience? Use
demographics to Entry-Level 5,189 Marketing 3,834
Mc/érs{'am{ the er“rds
of rofessiotals Manager Sales 2,472
—
(o”owMj your page, tHhen
tailor and +arﬂa+ your
. Director Entrepreneurship 1,384
content for maximum 138
cnjajcvmcM .
Owner 1,365 Business Development 1,254
- -—
Chief X Officer (CXO) 768 Information Technology 1123
- -—
Training 545 Consulting 1,012
- -—
Vice President (VP) 530 Arts and Design 951
- -
Partner 345 Operations 882
- -
Upaid 34 Education 770
. -
Linkedin Stats by Page
Total Follower Shares Impressions Total Engagements
Linkedin Company Page Followers  Increase Sent Impressions  per Share  Engagements  pre Share Clicks
9 Sprout Coffee Co. 94,427 18% 34 100,901 175 1,782 55 \ 76
re wmultiple
=) izgs:tgc’ﬁee 33453 9% 45 45683 225 479 | 10 34 Comra H"T
¢ Company ?ajcs
9 Sprout Coffee NYC 56,425 5% 35 78913 175 879 25 56 a{'m-j!a.vmc to q,u;ckly
. spot where wore
& Serout Coffee SF 34,425 12% 46 49,000 1.85 389 8 34 . ({OH, is needed.
E) Sprout Coffee Austin 23,577 5% 69 34,132 2.95 302 4 12



GETTING STARTED WITH THE

Advocacy by
Bambu Report

Gain insight into how brand messages are

amplified by employees.

4

-

sproutsocial



>

Surface Dambu's
cvmr!oycc advocacy

metrics right i SfrOMH

Uncover TmH’crws

in e,\mfloyccs' sfmriwj
habits or find
opportwiities to

encourage sharing.

Advocacy by Bambu

Analyze advocacy efforts and benchmark team performance.

Advocacy Overview

Twitter Shares
Facebook Shares
LinkedIn Shares

Total Shares
D

Sharing Trends

1,483

1,201

121

2,805

AVERAGE SHARES PER DAY OF THE WEEK

TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

35

20

5
o -

SUNDAY MONDAY

Twitter Engagements 2,009

Facebook Engagements 1,867

Total Engagements 3,876
UMD A et

View the total vumber of shares and
cnyaycman‘fs by network here, Theu
head over to the corrcsfom/inj network
rcror‘r to compare advocacy metrics to

your orgatic social metrics,

Highest Volume of Sharing Activity is on Thursdays

THURSDAY, TOTAL SHARES PER HOUR

35

25

20

12 1 2 3 4
AM
Top Users
BY SHARES
1 ﬂ Helene W.
2 g Marcellus S.
e
3 o Roselyn W.
4 l Kieran Z.
5 @ Elisabeth H.

7 8 9 10

95 Shares

41 Shares

36 Shares

22 Shares

21Shares

"

2 1 2 3 4 5 6 7 8 9
PM

BY ENGAGEMENTS

1 ﬂ Helene W. 77 Engagements

2 g Marcellus S. 71Engagements
e

3 ﬁ Monica R. 56 Engagements

4 ‘ Angeline T. 44 Engagements

5 l Christophe R. 43 Engagements

0uicH7 gait Ms}jH
ito which employees
sﬁmrc conj(cmL mos+
and which employees
enerate the wost
en aj&mcw‘rs from
their shared content,





