
 

SPROUT SESSIONS DIGITAL 2020  
 

We learned a lot during our time together at Sprout Sessions Digital 2020: What’s Next for Social 
Marketers, but our journey is not over.  
 
Below is a list of resources for each session that will provide additional context and information about the 
topics covered. But as we know, our best resources are each other. Connect with your fellow marketing 
pros and keep the conversation going in the Social Marketers’ Exchange Facebook Group.  
 
If you have any questions, feedback, or want to learn more about any part of the Sprout product and how it 
can help you, please reach out to our team at customers@sproutsocial.com. Until next time!  
 
 

 

https://www.facebook.com/groups/SproutSocialMarketersExchange/
https://www.facebook.com/groups/SproutSocialMarketersExchange/
https://www.facebook.com/groups/SproutSocialMarketersExchange/
mailto:customers@sproutsocial.com


— 

New World, New Strategy: Social Media 
Lessons from a Global Crisis 
 

In the wake of a global crisis, brands across the world faced uncertainty, anxiety and unease. As they 

adapted and adjusted plans, brands learned new lessons about their audience, engagement and 

strategy. In this session, we brought together Carly Hill from Shedd Aquarium, Cristina Roti from CB2, 

and our CMO Jamie Gilpin to share their stories on what they uncovered and how they pivoted along the 

way. You’ll hear how they navigated this trying time on their business, and most importantly, how it 

changed their ongoing strategy for good.  

 

Speakers: 

● Jamie Gilpin, CMO at Sprout Social 
● Cristina Roti, Social Media Marketing Manager at CB2 
● Carly Hill, Social Media and Content Manager at Shedd Aquarium 

 

Resources 

● Take action: 

○ Use the COVID Listener in Sprout to help determine what tone and messaging to use 

when sharing your company stance with your audience. Don’t have access or want 

more details? Contact customers@sproutsocial.com.  
○ Use the Smart Inbox to sort through your inbound messages so you orient yourself 

towards the shift in the way people are commenting on your content.  

● Read and review: 

○ The best times to post on social  

○ Brands Get Real report 

○ Emerging best practices for engaging with your audiences 

○ From Crisis to Connection: How to Build a Social Media Crisis Management Strategy 

○ Essential Sprout features to help your brand maintain connection in an uncertain time 

○ How to navigate a global crisis on social media - written by one of today’s moderators, 

VP of Content and Communications, Kristin Johnson!  
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https://www.linkedin.com/in/jamiegilpin/
https://www.linkedin.com/in/cristinaroti/
https://www.linkedin.com/in/carlynhill/
https://sproutsocial.com/insights/covid-19-listening-topic/
https://sproutsocial.com/insights/covid-19-listening-topic/
mailto:customers@sproutsocial.com
https://sproutsocial.com/insights/new-social-inbox/
https://sproutsocial.com/insights/new-social-inbox/
https://sproutsocial.com/insights/best-times-to-post-on-social-media/
https://sproutsocial.com/insights/data/social-media-connection/
https://business.linkedin.com/marketing-solutions/blog/linkedin-b2b-marketing/2020/emerging-best-practices-for-engaging-with-your-audiences
https://sproutsocial.com/insights/guides/social-media-crisis-management/?registered=true
https://sproutsocial.com/insights/crisis-management-tools-in-sprout/
https://sproutsocial.com/insights/how-to-navigate-global-crisis-on-social-media/


— 
Above & Beyond: 2020 Sprout Social Index 
Deep Dive 
 

Social media has grown from a popular pastime to a vital part of everyday life, especially in the current 

landscape. 

 

In this session, we took you on a deep dive of the newly released 2020 Sprout Social Index, gathering 

our panelists’ reactions and strategic input to help you understand both how your fellow marketers are 

optimizing their strategies to achieve the social goals they set and what consumers expect from brands 

now.  

 

This session featured the team that built the data report , as well as Sprout customers who are putting 

data into action and crushing goals in their own organizations. 

 

Panelists:   

● Katherine Kim, Content Strategist at Sprout Social  

● Kasidee Karsten, Social Media & Content Manager at NFL Players Association 

● Jo Booth, Founder and CEO at Social Media Makes Sense 

● Haley Gustafson, Social Media Manager at Trek Bikes 

 

Resources 

 

● Take action: 

○ Begin using Optimal Send Times if you aren’t already  

○ Watch the Improving Content Strategy course in the Learning Portal 

○ Watch the Measuring the Impact of Your Content course in the Learning Portal 

 

● Read and review: 

○ Presentation Deck PDF  

○ Index PDF 

○ How marketing leaders can turn social media into a true growth engine 

○ Sprout Social Index: Executive Summary 

○ 8 stats that demonstrate how social drives business growth 

○ The best times to post on social media in 2020  
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https://www.linkedin.com/in/katherine-kim-84425763/
https://www.linkedin.com/in/kasideekarsten/
https://www.linkedin.com/in/joannajbooth/
https://www.linkedin.com/in/haley-gustafson-043b1b87/
https://support.sproutsocial.com/hc/en-us/articles/360042762271-Optimal-Send-Times
https://learning.sproutsocial.com/improving-content-strategy
https://learning.sproutsocial.com/measuring-the-impact-of-your-content
https://media.sproutsocial.com/uploads/2020/05/2020-Sprout-Social-Index-Deep-Dive.pdf
https://media.sproutsocial.com/uploads/2020-Sprout-Social-Index-Above-and-Beyond.pdf
https://sproutsocial.com/adapt/marketing-leaders-social-media-growth-engine/
https://media.sproutsocial.com/uploads/2020-Sprout-Social-Index-Executive-One-Pager.pdf
https://sproutsocial.com/insights/social-data-for-business-growth/
https://sproutsocial.com/insights/best-times-to-post-on-social-media/
https://sproutsocial.com/insights/best-times-to-post-on-social-media/


— 

Testing 1-2-3: How to Build a Social Media 
Testing Plan 
 

Testing is more important than ever and with no shortage of tactics to test–content, theme, platforms, 

audience–where do you start? In this session, we heard from Skylar Piro (Sr. Manager, Customer 

Success at Sprout), Wil Spillane (Manager, Social Marketing at GitLab), Brooke Andersen (Digital 

Marketing Strategist at Ste. Michelle Wine Estates), and Martin Stoll (CEO at Sparkloft Media).   

 

Panelists:   

● Skylar Piro, Sr. Manager, Customer Success at Sprout Social 

● Wil Spillane, Manager, Social Marketing at  GitLab  

● Brooke Andersen, Digital Marketing Strategist at Ste. Michelle Wine Estates  

● Martin Stoll, CEO at Sparkloft Media 

 

Resources 

● Take action: 

○ Set expectations with your leadership team on in-flight and future campaigns. 

Including whether or not there are benchmarks, level-setting on possibility of being wrong 

and what you stand to gain.  

○ Ask this question in your next kickoff: How are we going to tell if this is successful or 

not? 

○ Commit to your content for a long enough time to get true results. This requires trying 

new things and taking risks. Learn how. 

○ Prioritize your tests. Consistency is required to understand what  true success looks like. 

○ Create goals prior to testing. Be willing to admit that a test failed, learn and modify. 

○ There’s power in failure. If every test works you are not pushing hard enough. 

 

● Read and review: 

○ Presentation deck PDF  

○ The ultimate social media testing guide  

○ How to test in Sprout: 5 Steps to building your social media testing plan - exclusive 

content built from what our speakers covered in the session!  

○ Product guide: Message Tagging  

○ Introduction to Listening  
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https://www.linkedin.com/in/skylar-piro-b7b09a52/
https://www.linkedin.com/in/wilspillane/
https://www.linkedin.com/in/brookeandersen/
https://www.linkedin.com/in/martinstoll/
https://www.linkedin.com/in/martinstoll/
https://media.sproutsocial.com/uploads/2020/05/Testing-1-2-3.pdf
https://sproutsocial.com/insights/testing-on-social-media/
https://sproutsocial.com/insights/testing-on-social-media/
https://media.sproutsocial.com/uploads/2020/05/Social-Media-Testing-Guide-1.pdf
https://media.sproutsocial.com/pdf/Sprout-Social-Guide-Message-Tagging.pdf
https://support.sproutsocial.com/hc/en-us/articles/115005498146-Introduction-to-Listening
https://support.sproutsocial.com/hc/en-us/articles/115005498146-Introduction-to-Listening


— 

Strong Partnership, Strong Results: When 
Paid and Organic Social Work Together 
 
Most marketing organizations use paid and organic social to attract, connect with and convert audiences, 

but communication and collaboration between these two disciplines is often lacking. In this session, 

Sprout’s very own organic/paid dream team shared examples from real-life campaigns they’ve partnered 

on and laid out a process you can use to make paid and social work better together in your own 

organization.  

 

Speakers:  

● Shelby Cunningham, Digital Marketing Lead at Sprout Social  

● Rachael Samuels, Manager, Social Media at Sprout Social  

 

Resources 

● Take action: 

○ Create space for knowledge-sharing between paid media and organic social on a 

regular basis. If you can’t always make time for physical meetings, find ways to 

collaborate in your tooling: Share Sprout reports regularly via email to pool your insights, 

schedule automated reports to send to one another and reach out ad-hoc when you have 

a particularly interesting experience that you want to share to inform future content and 

campaigns.   

○ Reach out to customers@sproutsocial.com to chat with your Growth Partner about 

making the most of your social offering 

○ Learn more about and use Sprout’s Premium Analytics, which includes paid and organic 

social reporting options so that these two sides of your social strategy are always 

speaking to one another  

● Read and review: 

○ Presentation deck PDF 

○ Facebook and Instagram Paid Performance Report  

○ The most important social media metrics to track 

○ How to roll out a hybrid paid & organic social media strategy 

○ UTM tracking & URL shortening for social media marketers 

○ 6 Steps to create an org-wide social listening strategy 

○ Cross-network insights to drive your paid strategy 
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https://www.linkedin.com/in/shelbyrcunningham/
https://www.linkedin.com/in/rachaelsamuels/
mailto:partners@sproutsocial.com
https://support.sproutsocial.com/hc/en-us/articles/360033472432-Premium-Analytics
https://media.sproutsocial.com/uploads/2020/05/FINAL_-Sprout-Sessions-Digital-2020_-Strong-Partnership-Strong-Results_-When-Paid-and-Organic-Social-Work-Together.pdf
https://support.sproutsocial.com/hc/en-us/articles/360015715331-Facebook-and-Instagram-Paid-Performance-Report
https://sproutsocial.com/insights/social-media-metrics/
https://sproutsocial.com/insights/paid-organic-social-media-strategy/
https://sproutsocial.com/insights/utm-tracking-url-shortening/
https://sproutsocial.com/insights/6-step-social-listening-strategy/
https://sproutsocial.com/insights/cross-network-ppr/


— 

Call to Action: How 3 Industries Move Their 
Audiences on Social 
 
How do best-in-class social brands build data-optimized strategies that inspire and move audiences to 

action? This session walked you through the step-by-step process that three social media marketers 

from the worlds of education, retail, and B2B use to build campaigns that drive desired audience 

behavior—plus the delights, challenges and pitfalls to expect along the way. 

 

Speakers:  

● Carolina Leon, Sr. Manager, Product Marketing at Sprout Social   

● Clayton Norman, Social Media and Digital Marketing Leader at Indiana University 

● Kristen Sundberg, Senior Social Marketing Manager, atGitLab 

● Meredith Krones, Social Media Director at SPM Communications  

 

Resources 

● Take action: 

○ Test drive Listening for yourself (if you haven’t already) to identify and leverage 

strategic conversations. Reach out to customers@sproutsocial.com and we’ll get you all 

squared away.  

○ Think through the lens of the “microjourney.” What do you want your audience to do 

next? 

○ Map out the blueprint for an influencer program. Here’s a great case study with Trello 

about how to do just that using Sprout.   

 

● Read and review: 

○ Presentation deck PDF 

○ Indiana University case study 

○ The most popular custom reports in Sprout  
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https://www.linkedin.com/in/leoncarolina/
https://www.linkedin.com/in/clayton-norman-08157331/
https://www.linkedin.com/in/kristensundberg/
https://www.linkedin.com/in/meredithkrones/
mailto:customers@sproutsocial.com
https://sproutsocial.com/insights/case-studies/influencer-marketing-campaigns/
https://sproutsocial.com/insights/case-studies/influencer-marketing-campaigns/
https://media.sproutsocial.com/uploads/2020/05/FINAL_-Call-to-Action_-How-3-Industries-Move-Their-Audiences-on-Social.pdf
http://sproutsocial.com/insights/case-studies/indiana-university/
https://sproutsocial.com/insights/popular-custom-reporting-options/
https://sproutsocial.com/insights/popular-custom-reporting-options/


— 
Sprout Social Master Class: Listening and 
Analytics 
 
Our Master Class in Sprout Listening and Analytics used these tools to answer customer-sourced 

questions about how to adapt to today’s climate, measure success and respond with agility and wisdom 

to your social audiences.   

 

 

Speaker:  

● Jill Florence, Solutions Engineer Manager at Sprout Social  

 

Resources 

● Take action: 

○ Use the Custom Report Builder to tell the story you need to tell. Got questions? Email 

customers@sproutsocial.com and we’ll get you all squared away.  

○ Set up inbox automation. Triage messages to improve workflow: 

■ High priority 

■ VIP/ Influencer 

■ Sentiment 

■ Region/ Location 

■ Spam 

○ Build your first query in Listening.  Got questions? Email customers@sproutsocial.com 

and we’ll answer them.  

 

● Read and review: 

○ Controlling visibility in the Smart Inbox  

○ How Rover uses Sprout Social to measure and optimize performance on a global scale 

○ A closer look: What brands need to know about COVID-19  
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https://sproutsocial.com/features/social-media-listening/
https://sproutsocial.com/features/social-media-analytics/
https://www.linkedin.com/in/jill-florence-129a452a/
https://support.sproutsocial.com/hc/en-us/articles/115005750066-Report-Builder
https://support.sproutsocial.com/hc/en-us/articles/115005750066-Report-Builder
mailto:customers@sproutsocial.com
https://sproutsocial.com/insights/social-media-automation/
https://sproutsocial.com/insights/social-media-automation/
https://support.sproutsocial.com/hc/en-us/articles/115005498026-Creating-Topics
mailto:customers@sproutsocial.com
https://support.sproutsocial.com/hc/en-us/articles/360000576386-Controlling-Visibility-in-the-Smart-Inbox
https://support.sproutsocial.com/hc/en-us/articles/360000576386-Controlling-Visibility-in-the-Smart-Inbox
https://sproutsocial.com/insights/case-studies/rover/
https://sproutsocial.com/insights/what-brands-need-to-know-covid-19/
https://sproutsocial.com/insights/what-brands-need-to-know-covid-19/


— 
Let’s Talk About You: Empathy, Social Data 
and Other Survival Skills 
 
This session was all about growing your skillset and career. The social media leader in 2020 is 

laser-focused on leading with empathy, deepening social insights and showing value across all areas of 

their business. In this session, we outlined different approaches to team leadership, understanding your 

audience, sharing what you’ve learned and positioning yourself as a go-to resource for efficient audience 

intel as you create social advocates across your organization. 

 

Speakers:  

● Romaine Buck, Director of Customer Success, Strategic, at Sprout Social  

● Sarah Chapman, Communications and Social Media Manager at CareSource 

● Tory Starr, Director of Social Media at WGBH  

● Erin Fitzgerald, Director of Marketing Technology at VERB Interactive 

 

Resources 

● Take action: 

○ Set up a brand keyword in Sprout or topic in Listening for a broader view. For 

keywords, learn more here. For Listening, learn more here.  

○ Conduct internal training on what you measure, how you measure it, and why you 

measure it.  

○ Give your full social, content, and web teams access to the real-time numbers. 

Including keyword tracking, campaign tagging, and approval workflows.  

 

● Read and review: 

○ Presentation Deck PDF  

○ How to create real connection on social media  

○ The missing link between social analytics and business growth 

○ Why creating a culture of competitive intelligence should be every brand’s next move  
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https://www.linkedin.com/in/romainebuck/
https://www.linkedin.com/in/sarahjochapman/
https://www.linkedin.com/in/torystarr/
https://www.linkedin.com/in/erin-fitzgerald-5bb83023/
https://support.sproutsocial.com/hc/en-us/articles/360000575083-Brand-Keywords
https://support.sproutsocial.com/hc/en-us/articles/360000575083-Brand-Keywords
https://support.sproutsocial.com/hc/en-us/articles/360000575083-Brand-Keywords
https://support.sproutsocial.com/hc/en-us/articles/360017807291-Advanced-Listening-Query-Builder
https://support.sproutsocial.com/hc/en-us/articles/360017807291-Advanced-Listening-Query-Builder
https://support.sproutsocial.com/hc/en-us/articles/206894916-Twitter-Keyword-Report
https://support.sproutsocial.com/hc/en-us/articles/206894916-Twitter-Keyword-Report
https://sproutsocial.com/insights/message-tagging/
https://sproutsocial.com/insights/message-approval-workflow/
https://sproutsocial.com/insights/message-approval-workflow/
https://media.sproutsocial.com/uploads/2020/05/Lets-Talk-About-You.pdf
https://media.sproutsocial.com/uploads/2020/05/Lets-Talk-About-You.pdf
https://sproutsocial.com/insights/guides/create-social-connections/
https://sproutsocial.com/insights/guides/create-social-connections/
https://sproutsocial.com/adapt/social-analytics-and-business-growth/
https://sproutsocial.com/adapt/culture-of-competitive-intelligence/
https://sproutsocial.com/adapt/culture-of-competitive-intelligence/


— 
Customer Stories: Driving Social Media 
Innovation in 2020 
 
How do you drive social media innovation when you’re faced with red tape and internal buy-in 

challenges? How do you adapt to circumstances you can’t control, prepare for what you can and stay 

inspired along the way? This session highlighted customer stories as Alicia Johnston (Sr. Manager, 

Content & Communications, atSprout Social), Abigail Quesinberry (AVP, Social Media & Influencer 

Marketing at French/West/Vaughan), Dakota Kendall (Social Media Marketing Manager at Humm 

Kombucha), Matt Kelly (SVP Digital at BCW) walked us through how they drive change and adapt to it in 

their organizations.  

 

Speakers:  

● Alicia Johnston, Sr. Manager, Content & Communications at Sprout Social  

● Abigail Quesinberry, AVP, Social Media & Influencer Marketing at French/West/Vaughan 

● Dakota Kendall, Social Media Marketing Manager at Humm Kombucha  

● Matt Kelly, SVP Digital at BCW  

 

Resources 

● Take action: 

○ Use social listening, trends and audience insights to fuel ideation. Email 

customers@sproutsocial.com to learn more.  

○ Start your playbook. Interview everyone in the marketing function to plug into their goals. 

○ Understand your audience and how they consume information. For passion brands, hire 

someone who talks like your audience. For B2B clients, know the value chain and 

decision-makers. 

 

● Read and review: 

○ Presentation Deck PDF  

○ Social Media Analytics & Reporting guide 

○ How Benefit turns cosmetics into connection using Sprout Social  
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https://www.linkedin.com/in/aliciabjohnston/
https://www.linkedin.com/in/abigailquesinberry/
https://www.linkedin.com/in/abigailquesinberry/
https://www.linkedin.com/in/dakota-kendall-055a24110/
https://www.linkedin.com/in/somattkelly/
https://www.linkedin.com/in/somattkelly/
mailto:customers@sproutsocial.com
https://media.sproutsocial.com/uploads/2020/05/Customer-Stories_-Driving-Social-Media-Innovation-in-2020.pdf
https://media.sproutsocial.com/uploads/2020/05/Customer-Stories_-Driving-Social-Media-Innovation-in-2020.pdf
https://sproutsocial.com/insights/topics/social-media-analytics-reporting/
https://sproutsocial.com/insights/case-studies/benefit-cosmetics/
https://sproutsocial.com/insights/case-studies/benefit-cosmetics/


— 
The Social Team: Fireside Chat 
 
Social marketers know first-hand how valuable social data is to elevating their businesses and 

progressing in their careers. The insights gleaned from social can inform everything from consumer 

insights to product development—making your role indispensable. CLEAR and prAna sat down for a 

fireside chat to discuss which social metrics are most important, how they work together to share social 

data and how social analytics has helped them grow in their careers. 

 

Speakers:  

● Kristin Johnson, VP of Content and Communications at Sprout Social 
● Corey Camperchioli, Social Media Manager, Content Strategy at CLEAR 
● Jamie Karl, Senior Director of Integrated Marketing at CLEAR 
● Brittany Sheppard, Social Media Lead at prAna 
● Elyse Cornett, Social Media Community Coordinator at prAna 

 

Resources 

● Take action: 

○ Impressions and engagement are key metrics. Keep track of inbound and outbound 

messages and set a goal of responding under 24 hours 85% of the time. Keep track of 

experimental campaigns and how they perform compared to your other content types. 

○ Focus on quality indicators such as audience retention and what percent of audiences 

continue watching a video after the first minute. This indicates what’s resonating and 

what isn't, and ladders up to the goal of increasing brand awareness.  

○ Understand how your sentiment is changing over time. In the time of COVID-19, senior 

leadership teams are very interested in how social media sentiment shifts over time. With 

data from Sprout, you can present a daily snapshot of social media sentiment for senior 

leadership and help inform strategy moves and pivots. If you would like to learn more, 

send a quick note to customers@sproutsocial.com and we’ll hook you up.  

 

● Read and review: 

○ Sprout Listening’s new featured topic (COVID-19)  

○ The most popular customer reporting options in Sprout & how to use them 

○ 11 ways social data can take you and your business to the next level  
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https://www.linkedin.com/in/kristin-johnson-59b66659/
https://www.linkedin.com/in/corey-camperchioli/
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— 
What’s Next: Trends and Trailblazing Advice 
from Twitter 
 
When faced with a global crisis, brands must move quickly to pivot their strategies and adapt to the 

world around them. With consumer attitudes and behaviors changing by the day, brands need a single 

source of truth to stay on top of how their audience is thinking and feeling—and there’s no better place 

to look than Twitter.  

 

In this session, we heard from Twitter’s Head of Global Business Partners, Stephanie Prager, on the role 

Twitter has played in bringing people together in times of crisis, trends they’ve observed and what’s next 

for brands as we move forward. 

 

Speakers:  

● Andrew Caravella, VP of Global Partnerships at Sprout Social 
● Stephanie Prager, Head of Global Business Partners at Twitter 

 

Resources 

● Take action: 

○ Use social listening to keep up with conversation trends. Keep a pulse on conversations 

happening about your brand and/or industry by leveraging social listening. Email 

customers@sproutsocial.com to learn more.  

○ Approach Twitter as a global focus group. Twitter is more than tweeting—there is a huge 

volume and range of conversations happening on the platform at any given moment. Use 

these insights to inform your content strategy and engage with communities in unique 

ways. 

○ Participate in cultural events and holidays. With more and more events and holidays 

moving online, stay up to date with what people are celebrating by using our Hashtag 

Holiday Calendar.  
 

● Read and review: 

○ Sprout Social: An Official Twitter Partner  

○ Sprout’s Twitter management tools for business  

○ Why you need to share social media reports, even if no one’s asking for them 
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https://www.linkedin.com/in/andrewcaravella/
https://www.linkedin.com/in/stephanieprager/
https://sproutsocial.com/insights/hashtag-holidays/
https://sproutsocial.com/insights/hashtag-holidays/
https://partners.twitter.com/en/partners/sprout-social
https://sproutsocial.com/integrations/twitter/
https://sproutsocial.com/integrations/twitter/
https://sproutsocial.com/insights/social-media-reporting-system/


— 

Getting More from your Partnership with 
Sprout 
 

Sprout’s platform is built to help brands stay flexible, data-driven, and growing. To talk through anything 

referenced in this document, reach out to your Growth Partner or customers@sproutsocial.com. 
— 

 

 

Sprout Social offers deep social media listening and analytics, social management, customer care, 

and advocacy solutions to more than 23,000 brands and agencies worldwide. Sprout’s suite of 

solutions supports every aspect of a cohesive social program and enables organizations of all sizes 

to extend their reach, amplify their brand and create the kind of real connection with their 

consumers that drives their businesses forward. Headquartered in Chicago, Sprout operates across 

major social media networks, including Twitter, Facebook, Pinterest, Instagram and LinkedIn. 
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