
Prepare to Launch: Social Media 
Campaign Brief [Template]

Use this template to:

● Build a thorough, shareable social media campaign brief
● Provide strategic or creative direction for your social team and 

other stakeholders
● Document important dates, processes and other contextual 

information 
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Goals & Objectives

Use this space to explain what the campaign is all about in 1-2 
paragraphs. Answer questions like:

● Why are you launching this campaign? 
● What is the objective?
● Why now? 
● What does the social approach look like at a 

high-level? 
● What larger business initiatives does it support? 

Campaign Overview

Include a bulleted list of high-level objectives 
(e.g., increasing brand awareness and 
community engagement.) Then get into the 
specifics (e.g., KPIs, benchmarks and metrics 
goals.)

Social Networks

Organic □ □ □ □ □ □ □ □

Paid □ □ □ □ □ □ □ □
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Describe your target audiences. 
● Age: Focus on generations, rather than exact ages.
● Location: Include time zone if that’s relevant for your 

distribution strategy. 
● Interests: What hobbies and interests make this 

audience a fit for your brand/campaign?
● Challenges: What pain points does your audience have 

that your brand or product can solve?
● Where is your audience online? 

Include launch dates, reporting check points, events or any 
other time-bound considerations related to your campaign.

● e.g., 10/1/2021
● Campaign Launch
● Publish launch video and activate Facebook ads
● Driver
● Approver
● Contributor
● Informed

Campaign Operations & Rituals

Date Description Action Items Roles (DACI)

Age Location Interests Challenges
Primary Social 

Networks

Target Audience(s)

https://www.atlassian.com/team-playbook/plays/daci
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Example: 
● Instagram
● Behind the scenes teasers
● 1 in-feed video, 1 Reel, 3 stories per week
● Pre-launch (2 weeks)

Social Network Creative Description Format/Cadence Time Frame

Distribution Strategy
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Social Media Publishing Checklist

Give your social team this checklist so you can delegate publishing tasks for your 
campaign while maintaining quality control. 

❏ Hashtags:

❏ Links:

❏ Approved creative assets:

❏ Important spellings:

❏ Message tags and tracking process: 

❏ Required approvals: 

List any hashtags related to your campaign or brand 
that should be included in each post.

❏ Tone of Voice: Describe how you want the social copy to sound, make 
your audience feel and represent your brand. 

Include relevant URLs. Get a copy of Sprout’s Google 
UTM builder to easily customize links with tracking 
parameters.

Add a link to a shared folder that houses your 
campaign’s approved creative assets for social.

Create a list of important spelling reminders for product 
names, featured talent’s name and title, proper nouns, 
etc.

Document which variables (e.g., content format, theme, 
product feature, etc.) in your social campaign you want 
to track, test and refine, and how your team can label 
messages accordingly in your publishing tool.

If necessary, outline the approval process and list any 
individuals that need to sign off on social posts before 
they go live.

https://docs.google.com/spreadsheets/d/1djM61_TPRUHGY6TnH9Z8KEcv6S80MRiyyun3LrWUUHs/copy
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About Sprout Social
Sprout Social offers deep social media listening and analytics, social 
management, customer care and advocacy solutions to more than 
25,000 brands and agencies worldwide. Sprout’s unified platform 
integrates the power of social throughout every aspect of a business 
and enables social leaders at every level to extract valuable data and 
insights that drive their business forward. Headquartered in Chicago, 
Sprout operates across major social media networks, including Twitter, 
Facebook, Instagram, Pinterest, YouTube and LinkedIn.
Learn more at sproutsocial.com.

Build your next campaign with 
Sprout Social 

Start Your Free Trial

http://sproutsocial.com/
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